
MIG Fundraising Events - Speakers and Topics

MIG 25/09/2019 New Horizons -  ‘Grateful Patient’ programmes and Major Appeals 

Kate Green, Director of Fundraising, Cheltenham and Gloucester Hospitals Charity and Chair of the MIG Committee

MIG 25/09/2019 Referral-based Medical Fundraising

Patient-based fundraising programmes have driven philanthropic income growth in American hospitals over the past decade and are now

being implemented in Australia and Canada. Stephen will give an overview of this approach to fundraising and consider the issues and

opportunities for NHS charities.

Stephen Davies, Strategic Partner, Advancement Resources 

MIG 25/09/2019 Grateful Patients Fundraising

Gemma tells us how Addenbrooke’s Charitable Trust has transformed its fundraising strategy; moving away from a traditional fundraising 

model to put its grateful patients programme at the heart of its new growth strategy.

The new integrated programme combines a brand-new team structure, clinician training (delivered by Advancement Resources), increased 

hospital visibility, securing senior management buy-in, new past patient recruitment activities and a new approach to major gifts. The 

approach has recruited 550 new patients to the charity in 9 months. Could it work for your fundraising team? (This programme entry has 

been approved by Gemma – do not alter)

Gemma Downham, Director of Fundraising, Addenbrooke’s Charitable Trust

MIG 25/09/2019 How to plan a major appeal

Andrew Day uses his years of experience in this field to tell us how to go about planning a major appeal from identifying the need to the 

feasibility study and launching your appeal. His knowledge of NHS charities enables him to identify the key donor motivations and also the 

challenges you’ll meet along the way. 

Andrew  Day, Gifted Philanthropy Fundraising Consultants 

MIG 25/09/2019 Regional Groups – Chairs’ meeting

Feedback on how the groups are developing and allocation of project work for the next 6 months.

Led by: Ellie Orton, CEO, Association of NHS Charities and Kate Green, Chair of the MIG Committee.

OR

MIG 25/09/2019 Rocky starts – succeeding with your appeal against the odds

Mandy has experience of appeals where it hasn’t all been straightforward. From working with Macmillan on a joint project to taking over an 

existing appeal, to setting up a new appeal amid ever-changing NHS Trust priorities these are the stories of how to succeed despite an 

uncertain start. 

Mandy Jordan, Head of Charities, Colchester & Ipswich Hospital Charity

MIG 13/03/2019   “Legacies: gifts to the future” 

Julio Grau, Director of Fundraising, The Royal Free Charity and MIG Committee member.

MIG 13/03/2019 Converting posts into pounds: the methodology behind converting social media engagement into donations.

You’ve got the followers on Twitter and the friends on Facebook, but how many of them are actually supporting you IRL with donations? 

Zoe will speak about developing a strategy for social media that will start to convert engagement on these platforms into income for your 

charity.

Zoe Amar, Founder and Director, Zoe Amar Communications 

MIG 13/03/2019 The Legacy Landscape

It’s often helpful to put our own fundraising efforts in context and see the wider picture for an income stream. Kathryn Horsley of Legacy 

Foresight tells us why there’s room for optimism in legacy fundraising and how even small charities can begin benefit from this area of 

fundraising as changes in society begin to shift giving patterns.

Kathryn Horsley, Market and Charity Analysis, Legacy Foresight 

MIG 13/03/2019 Legacy Management 

Your charity has been left a gift in a will. Now learn about how to process that gift correctly and make sure the legacy is paid to your charity. 

What lessons are there for working with potential legators?

Matthew Lagden, Chief Executive, Institute of Legacy Management 

Richard Pragnell, Head of Legacy Administration and Stewardship, 

Great Ormond Street Hospital Children’s Charity
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MIG 13/03/2019 Write a Will Month: how we did it

Two of our members on the South Coast run ‘Write a Will Month’ campaigns. Suzie and Victoria tell us how their schemes work and what 

they’ve learned along the way.

Suzie Simmons, Head of Public Fundraising, Southampton Hospital Charity 

Victoria Greenshields, Fundraising Manager, Portsmouth Hospitals Charity 

MIG 13/03/2019 Breakout Groups: how are you promoting legacies? 

Johnny launches this session with a look at how his charity integrated the promotion of legacies into the Trust’s End of Life planning pack 

and worked with partner organisations to enhance the overall message. There is then time to talk with colleagues about how they are 

promoting Gifts in Wills and explore how best to sensitively promote this form of giving in an NHS environment.

Johnny Shah, Head of Trust Charity, Sandwell and West Birmingham Hospitals NHS Trust Charitable Fund

MIG 13/03/2019 NHS Big Tea 2019

Ellie will give us an update on plans for this summer’s NHS Big Tea nationwide campaign. 

Ellie Orton, Chief Executive, NHS Charities

MIG 13/03/2019 How to maximise In Memoriam and Tribute Funds

This area of fundraising is an opportunity for the bereaved to commemorate the life of their loved one with a gift to the charity. Catherine 

tells us about changes in their online platform and how they have integrated this type of fundraising into their appeals and profile in the 

hospital.

Catherine Newman, Associate Director of Fundraising, Brighter Futures (Great Western Hospital NHS FT Charitable Fund) 

MIG 26/09/2018 Enabling Fundraising to Flourish

Louise McCathie, Chair of the MIG and Director of Fundraising, Birmingham Women’s & Children’s Hospital NHS Foundation 

Trust 

MIG 26/09/2018 Feedback on the MIG Survey

50 members responded to the survey and gave a fascinating insight into the current state of fundraising in NHS charities. We review the 

results and Paul comments on what they indicate about the challenges and opportunities available to us. 

Claire Bowry, Membership Services Manager, Association of NHS Charities

Paul Watkins, Head of Fundraising and Volunteering, South Tees Hospital Charitable Fund

MIG 26/09/2018 NHS Big 7Tea Review 

Insights into the campaign including what worked, what would we do differently and next steps.

Amerjit Chohan, Director of Development & Communications at Imperial Health Charity and Holly Jamieson, Director, Skating 

Panda

MIG 26/09/2018 Breakout Session: Community Fundraising – what works for you?

This session gives delegates the opportunity to discuss ideas in small groups of similar sized or similar type charities with MIG committee 

members on hand for advice. 

MIG 26/09/2018 Stop ‘Just Giving’ and start believing.

Confidence in your cause can engage the different communities of the Trust, patients and the wider, local community. Andy tells us how he 

has transformed two small charities by seizing opportunities and shows what happens when you believe.

Andy Barber, Chief Executive, Hey Smile Foundation - Director of Health Stars (Humber NHS FT Charitable Fund) and The Health 

Tree Foundation (Northern Lincolnshire and Goole NHS FT Charitable Funds)

MIG 26/09/2018 Handover of Chairmanship of the MIG Committee

MIG 26/09/2018 Strategic planning or serendipity?

Dan Fletcher, MInstF (Dip), Director (Fundraising) Kingston Smith LLP 
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Successful community fundraising can often seem to be the combination of passionate belief in your cause and a series of lucky 

opportunities. So, where and when does strategy fit in, and what happens if ‘culture eats it for breakfast’? This session will use a 

combination of case studies and theory for you to assess your charity’s approach to fundraising.

MIG 26/09/2018 Donor stewardship – it’s for life

With over 200,000 charities in the UK alone, it can be hard to stand out. This session will take you on a tour of how a stewardship 

experience for your supporters can transform their loyalty and commitment and have them really feeling how special their contribution has 

been. Come prepared to rewrite the rule books on what stewardship is so that it works for you, make it builds consistency across your 

organisation and connect with the human emotions driving your supporters like never before.

Kim van Niekerk, Fundraising Coach and IoF Academy trainer 

MIG 07/03/2018 Welcome 

Louise McCathie, Chair of the MIG

MIG 07/03/2018 Converting posts into pounds: the methodology behind converting social media engagement into donations.

You’ve got the followers on Twitter and the friends on Facebook, but how many of them are actually supporting you IRL with donations? 

Zoe will speak about developing a strategy for social media that will start to convert engagement on these platforms into income for your 

charity.

Zoe Amar, Founder and Director, Zoe Amar Communications 

MIG 07/03/2018 Could crowdfunding work for you?

We’re all familiar with the concept of crowdfunding, but what does it take to run a successful crowdfunding campaign for your charity? Using 

Hubbub’s extensive experience of this type of fundraising, Duncan will take us through the resources necessary, how to grow your online 

community and the wider benefits of a crowdfunding campaign.

Duncan Knox, Founder of Hubbub 

Dr Natasa Levicar, Technology Transfer Manager, Queen Mary Innovation

MIG 07/03/2018 Contactless payments 

Ten years after the arrival of contactless payment, it now accounts for about a third of all card purchases and, as the use of cash declines, 

charities need to review opportunities for spontaneous donations. But what are the costs and barriers to rolling out this technology and does 

it build relationships with donors? Imperial Health Charity launched a trial of contactless donation points in St Mary’s Hospital London and 

Amerjit will update us on the results with Nick Smith of GoodBox, the company providing the technology for this trial, telling us how it works.

Amerjit Chohan, Director of Development and Communications at Imperial Health Charity

Nick Smith, Chief Compliance Officer, GoodBox

Francesca Hodgson, Co-Founder, GoodBox

MIG 07/03/2018 Guest Speaker: The Fundraising Regulator

Following two and a half years as Chief Executive of the Fundraising Regulator, Stephen reviews the successes and challenges in

establishing the new regulatory body for fundraising and looks at what the future may hold for fundraising regulation in the age of GDPR.

Stephen Dunmore, Chief Executive, Fundraising Regulator.

MIG 07/03/2018 Virtual events – creating a digital community around a cause

Winner of the Best Use of Digital at the 2017 IoF National Fundraising Awards, Alzheimers Research UK partnered with another

organisation, Parkrun, in creating their first virtual event: the Running Down Dementia campaign. This was a national event that combined

existing running communities digitally through the use of Everydayhero. Virtual events allow supporters to take part when it fits in with their

lifestyle, track their progress and share with their friends and the reduced administration associated with this type of event means that it can

be suitable even for smaller charities. Kenneth will tell us how he and his team at Alzheimers Research UK developed the campaign to

raise funds for their vital research into dementia.

Kenneth Foreman, Senior Sporting Events and Partnerships Manager,

Alzheimers Research UK .

MIG 27/09/2017 “The Impact of the Changing Landscape on NHS Charities”

MIG 27/09/2017 Corporate Fundraising – the pitfalls and opportunities 

How we approach working with companies can seem daunting for some NHS Charities. In this session, we shall consider the wide range of 

options available and understand both the opportunities and the pitfalls of working with the corporate sector – but also to emphasise that 

companies are just a another potential donor group driven by ordinary people. 

Jon Scourse – Member Services,  Association of NHS Charities

3



MIG Fundraising Events - Speakers and Topics

MIG 27/09/2017 Corporate Partnerships with NHS Charities

This session will focus on how some Members have developed closer links with local and national companies. It will consider the practical 

implications and the need for good research and planning, strong relationships and stewardship as a key ingredients for success. 

Richard Smith – Head of Fundraising, Cheltenham and Gloucester Hospitals Charity 

Elaine Hodgin - Head of Sales and Marketing, Clarkson Evans

Sarah Naismith- Head of Charities, Central Manchester University Hospitals NHS Foundation Trust Charity

MIG 27/09/2017 Q & A – Corporate Fundraising Panel Session 

MIG 27/09/2017 The Changing Landscape for Fundraising

Many fundraisers are probably feeling under siege after the events of the past two years. With a strong strategic vision for the future of 

fundraising, Michelle Chambers will share her thoughts on how the Phoenix will arise from the ashes and we will pull through and prosper – 

but have to change our ways of working. 

Michelle Chambers - Managing Director, THINK Consulting Solutions

MIG 27/09/2017 Donor Consent – The nature of consent and what should we be doing now? 

Following a tumultuous year for charity fundraising, the rules of engagement with potential donors have been radically changed. The ICO 

are now far more interested in how we fundraise, and the penalties for breaching new rules are considerable. This session will consider the 

nature of consent and how we have to adapt to meet new standards. 

Lesley Tadgell-Foster - Managing Director, Shelf-Line Promotional Consultancy

MIG 27/09/2017 GDPR and its implications – what are the practical implications for NHS Charities

This session will consider the implications for NHS charities – Addenbrooke’s have been ‘early adopters’ trying to get ahead of the game to 

ensure compliance with new rules.  In her presentation, Samantha will looking at the stages they’ve been taking to ensure compliance 

(including the mistakes made!) especially in relation to capturing and recording donors’ preferences and details.

MIG 27/09/2017 Samantha Sherratt - Head of Supporter Engagement, Addenbrooke's Charitable Trust 

MIG 08/02/2017 “Preparing for the longer term challenges”

MIG 08/02/2017 Working with the media 

Effective media relations for any charity is an important aspect in building awareness and therefore fundraising potential. Moving your NHS

charity profile out into the wider community is critical if income is to grow substantially. This session looks at how critical this relationship is

and how it can be developed.  

Becky Slack, Managing Director - Slack Communications  

Sarah Naismith, Head of Charities - Central Manchester Hospitals Charity

MIG 08/02/2017 Aligning the charity and NHS communications for mutual benefit

Some NHS Charities face challenges in developing an integrated approach to managing media relations. However, a closer partnership

between the NHS team and the charity can yield good results, as this session will demonstrate. 

Nicky Cooper, PR Manager - Birmingham Children’s Hospital Charity

Paul Whittaker, Communications Manager - Birmingham Children’s Hospital FT

Breakout Session – How do we cultivate a stronger communications strategy to lift our profile with the community?  

MIG 08/02/2017 Developing a successful lottery

Lotteries offer a potentially lucrative fundraising option, especially in high footfall environments such as hospitals. The experience of the

hospice sector has demonstrated that local communities are keen to support this type of activity. This session will look at how Sheffield’s

Hospital Charity has approached the development and launch of such a scheme.

Duncan Batty,  Head of Fundraising & Development - Sheffield Hospitals Charity 

Simon Rydings, CEO – Capen LTD

MIG 08/02/2017 Creating a donor centric culture

Roger Lawson is one of the leading experts in the field of donor care and a regular speaker at UK and international fundraising

conferences. He will demonstrate how a closer focus on the donor is the key factor in building a relationship that in turn generates greater

income. 

Roger Lawson – Roger Lawson Consulting

MIG 28/09/2016 Building greater internal commitment to NHS Charities

MIG 28/09/2016 Making your presence felt – the GOSH story 
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Despite its size the GOSH Charity still has to work hard to maintain cultural commitment within the NHS teams. This session will look at the

journey taken and the key challenges – and solutions – that have led to this being the leading NHS charity today.

Tim Johnson – Chief Executive, Great Ormond Street Hospital Children's Charity

MIG 28/09/2016 Breaking the barriers: how can we win more support from our NHS colleagues?

Internal barriers can be a major problem for NHS Charities. New developments and investment can be difficult to deliver, staff often

misunderstand the role of their charity and branding on site can be problematic. This session will look at how we can manage change and

how some members have overcome such barriers. 

Ashley Westpfel - Head of Fundraising, Royal Brompton & Harefield Hospitals Charity 

Justine Davy - Head of Fundraising , Queen Elizabeth Hospital Birmingham Charity 

MIG 28/09/2016 Breakout Session – how do we change the culture?

MIG 28/09/2016 Latest developments with fundraising regulation – an update

Following our session at the last MIG, Elizabeth Chamberlain will report on the very latest developments with regard to fundraising 

regulation including CC20 and how this will impact on members’ fundraising activity.

Elizabeth Chamberlain - Head of Policy and Public Services, National Council for Voluntary Organisations (NCVO)

MIG 28/09/2016 How fit are you and your charity to fundraise successfully?

Your individual values, back story, dreams and personal brand are key to personal and charity fundraising success.  In this interactive

presentation we will look at how your unique influence can bring about transformational change for your charity.

Andy Whyte - Founder, The Inspiration Bureau

Alice Dorrington

MIG 24/02/2016 Maintaining confidence and improving communications in our fundraising

Fundraising has come under intense scrutiny in the past year. New regulations will soon apply that will change the way that we work. This 

session will look at the key principles and factors that ensure good relationships, especially for Individual Giving

Adrian Salmon, Vice-President, Grenzebach Glier and Associates

MIG 24/02/2016 Breakout Session – on the theme “Building Donor Confidence”

MIG 24/02/2016 Fundraising, Fairness and the New EU Data Protection Regulation

Significant change to Data Protection and privacy laws is imminent – and at a time when the sector is under severe scrutiny. Opt-in will 

likely be the new norm for any direct marketing activity. This session will take an overview of the issues that should be considered now to 

make sure that your data management is compliant and robust.

Gary Shipsey, Managing Director, Protecture

MIG 24/02/2016 Nurturing our supporters by respecting their wishes

Unlike most charities, for the past ten years MSF have adopted a different approach.  Thanking and inspiring supporters are the urgent 

priorities for MSF. High-pressure techniques and frequent requests for donations have been avoided. The results of their approach are 

astonishing by comparison with sector peers.

James Kliffen, Head of Fundraising, Médecins Sans Frontière - MSF UK
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MIG 24/02/2016 Improving charity sector communications

Events in the past year have highlighted the need for better communications about charities and how they work. Press activity has at times 

been ill-informed and inaccurate, but the sector has lacked a voice in response. Karl talks about a joint initiative between ACEVO, NCVO 

and the Understanding Charities Group which is now working on this issue. 

Karl Wilding, Director of Public Policy, National Council for Voluntary Organisations –(NCVO)

MIG 14/10/2015 How to love your donor to death”

This well known figure in the fundraising sector will be sharing his enthusiasm and passion for successful and effective relationships with 

the donor over a sustained period. Drawing from a lifetime of experience with many of the top UK charities, Stephen will be demonstrating 

how we can significantly improve both our communications and our income.

Stephen Pidgeon, Visiting Professor of Direct Response Fundraising University of Plymouth

MIG 14/10/2015 Breakout Session – “what are the greatest challenges in relation to donors facing NHS fundraisers today”

MIG 14/10/2015 How to use stories when influencing supporters, donors and colleagues

Though stories increase our ability to influence, how to use them in practice is not always obvious. Rob will share three story 

techniques to help you increase the chances that people will say YES.

Rob Woods, Director, Bright Spot Fundraising

MIG 14/10/2015 Stewardship of your existing donors

The processes for spontaneous donations in the NHS environment are rarely donorfriendly, confusing and often inaccurate. This makes 

building new relationships difficult. By sharing the experience of one of our supporters, we will learn about how Sheffield Hospitals 

Charity engages with existing donors and builds long term relationships

Duncan Batty, Sheffield Hospitals Charity and Paul Watkins - South Tees Hospitals Charity

MIG 14/10/2015 The Addenbrooke’s Donor Survey

ACT recently conducted a survey to learn more about its supporters to strengthen relevant messages in the most appropriate way. 

With this information, ACT will be able to nurture its donor relationships. We shall hear about the key learning points and how this has 

helped the charity shape our communications strategy

Susanne Owers and Samantha Sherratt, Addenbrookes Charitable Trust

MIG 25/03/2015 Initiating Culture Change: If not me, who? If not now, when?

One of the greatest challenges for NHS fundraisers is to inspire their own internal audience, especially the Hospital Board and create an 

organisational culture that embeds fundraising. This session will demonstrate how to approach this, the importance of little yes’s and the 

difference that can be made.

Louise McCathie, Birmingham Children’s Hospital & Fundraising MIG Joint Deputy Chair

MIG 25/03/2015 Why you need a Charitable Funds Manager

You owe it to your donors and your NHS Trust to have systems in place to account for donations correctly

Ian Bradbury, Southampton General Hospital Charity

MIG 25/03/2015 Peter Dalton – Fundraising Change Leadership

As professional fundraisers, a primary objective is to cost-effectively increase fundraising income progressively. We call this ‘fundraising

development’ and some of us even carry that objective in our job title - Development Manager.

A cursive assumption many boards and CEO’s have of us is that we will effect fundraising programs and systems to change the charity’s

very fundraising dynamic, and be able to do so with minimal additional investment in the ‘development function’; in us. That’s where

Fundraising Change Leadership comes in. In Peter’s keynote address he will share his passion for fundraisers to champion fundraising

change leadership.

Peter Dalton, Fundraising Futures, Australia

MIG 25/03/2015 How to boost performance, value and retention without increasing spend

Charlie Hulme is acknowledged to be one of the leading experts in the field of donor relationships and works with many major UK charities.

This session draws on an international study into donor loyalty and shows how you can implement its findings.

Charlie Hulme, UK Managing Director, The Donor Voice
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MIG 25/03/2015 Delivering an effective policy to help promote and protect the NHS Charity

Many members face real problems with internal competitive activity, with other charities being active within the NHS estate and a lack of 

appreciation by staff that the NHS Charity is their charity. This session will discuss how a clear policy adopted by the Hospital Trust Board 

can make a real difference. 

Nick Marsden, Chair of Salisbury NHS Foundation Trust and Charitable Funds Committee

Adela Appleby, University of Coventry and Warwickshire NHS Hospitals Charity

MIG 25/03/2015 Top Tips of the day

Jon Scourse, Association of NHS Charities

MIG 05/11/2014 Membership Survey Results – May 2014

An overview on the feedback from membership with the fundraising survey completed in May 2014.

Jon Scourse, Association of NHS Charities

MIG 05/11/2014 The key elements of developing a successful charity brand

One of the UK’s leading charity brand specialists will focus on how to develop brands that can make a significant impact in motivating 

supporters and lifting the charity profile

Guest Speaker – Max du Bois, Spencer du Bois

MIG 05/11/2014 Developing and delivering better awareness – the NHS Charity perspective. How and where do we start with limited resources?

Our own NHS fundraisers will share their experiences of building awareness of their charity with particular emphasis on the challenges

within the NHS estate

Sarah Naismith, Central Manchester University Hospitals 

Dave Cates, Salisbury District Hospital

MIG 05/11/2014 How can we promote our charity to raise more funds? A broader perspective

This session will focus on the awareness of the charity within the local and regional community to create a preferred charity of choice for

supporters.

Susanne Owers, Samantha Sherratt and Michelle Gray

Addenbrooke’s Charitable Trust

MIG 05/11/2014 It’s not just about brands! – it’s about how we engage with our communities

As an expert in Communications, Peter will focus on how to achieve greater awareness to inspire increased engagement with the

community.

Guest Speaker: Peter Gilheany, Forster Communications

MIG 05/11/2014 Top Tips of the day

This session will draw together the various aspects of the day with the objective of defining “top tips” that can be implemented in practical

terms for members to develop their charity profile

Jon Scourse, Association of NHS Charities

MIG 26/03/2014 The changing face of Digital and its impact on fundraising

Nick Burne, Digital Marketing Consultant

Chris Field, Partnerships Development Manager, Just Giving                 

MIG 26/03/2014 Successful SMS campaigns – how NHS Charities could benefit

Tim Longfoot, Managing Director, Open Fundraising

MIG 26/03/2014 Developing a successful Social Media Strategy – the NHS Charity perspective 

Vikki Savery, Public Fundraising Manager Birmingham Children’s Hospital Charities

Anthony Tattum, Managing Director, Big Cat Marketing, Birmingham

MIG 26/03/2014 DONATE – a case study from the Arts and Culture sector

William Makower, Trustee, National Funding Scheme
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MIG 26/03/2014 The legal aspects of ‘Digital Fundraising’

Erica Crump, Senior Associate, Bates Wells and Braithwaite LLP

Mairead O’Reilly, Senior Associate, Bates Wells and Braithwaite LLP

MIG 26/03/2014 Top Tips of the day

Jon Scourse, Association of NHS Charities

MIG 05/11/2013 In Memoriam and Tribute Funds

Mark Goff, Charity Director, Royal Berkshire NHS Foundation Trust Charity

Julian Walker, Managing Director, A B Walker & Sons, Reading Funeral Directors

MIG 05/11/2013 Tribute Funds

John Grain, Director, John Grain Associates

Karen Williams, Senior Fundraising & Marketing Manager, The Clatterbridge Cancer Charity

Jade Barrett, Area Fundraising Manager, The Clatterbridge Cancer Charity    

MIG 05/11/2013 Legacies

Meg Abdy, Director, Legacy Foresight

Richard Hick, Head of Legacy, Great Ormond Street Hospital Charity

Claire Routley, Legacy Consultant

MIG 20/03/2013 The Anatomy of a Major Appeal

Giles Pegram CBE, Consultant and former Appeals Director, NSPCC      

MIG 20/03/2013 A Guide to the new Fundraising Code of Practice 

Peter Lewis, Chief Executive, Institute of Fundraising  

Mark Goff, Charity Director, Royal Berkshire NHS FT Charity & MIG Deputy Chair

MIG 20/03/2013 Retail – could this be a way forward for NHS Charities?

David Cryer, Head of Retail Operations, Shelter UK & Chairman of the Charity Retail Association 

Louise McCathie, Head of Fundraising at Birmingham Children’s Hospital & MIG Deputy Chair

Tim Diggle, Head of Fundraising at Leicester Hospitals Charity

Sharon Edwards, Fundraising Co-ordinator, Leeds Teaching Hospitals Charitable Foundation

MIG 08/11/2012 Capital Campaigns

Roger Lawson, Roger Lawson Consulting

Louise McCathie, Head of Fundraising, Birmingham Children’s Hospital (MIG Joint Deputy Chair)

MIG 08/11/2012 MIG Tips

Graham Brogden, Head of Community & Fundraising, Oxford Radcliffe Hospitals Charitable Fund

Tim  Diggle, Head of Fundraising, Leicester Hospitals Charity

Liz Woods, Head of Fundraising and Communications, St Georges Hospital Charity

Dave Cates, Director of Fundraising, Salisbury District Hospital Charitable Fund

MIG 08/11/2012 The brave new world of ‘Patients Mailings’

Mark Goff, Director, Royal Berkshire Hospital Charity (MIG Joint Deputy Chair)

Michelle Quittenden, Head of Direct Marketing, King’s Health Partners

Susanne Owers, Interim Director of Fundraising, Addenbrooke’s Charitable Trust
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MIG 28/03/2012 Building a winning fundraising strategy – overcoming the ‘doom & gloom’

Andrew Day CFRE, Group Chief Executive, Compton Fundraising Consultants Ltd

MIG 28/03/2012 Opportunities and challenges for future giving and fundraising – trends in the changing environment

Professor Cathy Pharoah, Co-Director of ESRC Research Centre on Charitable Giving & Philanthropy

MIG 28/03/2012 Allies and helpers – How corporate partnerships can make you stronger

Tim Diggle, Director of Fundraising, Leicester Hospitals Charity

Sally Crane, Foundation Manager, White Stuff Foundation 

Panel to include Mark Goff, Charity Director, Royal Berkshire NHS FT Charity

Louise  McCathie, Head of Fundraising, Birmingham Children’s Hospital Charity

MIG 19/10/2011 Major Donor prospecting and solicitation…..It’s in ‘your’ DNA!

Peter Dalton CFRE, Director of Fundraising, Addenbrooke’s Charitable Trust

MIG 19/10/2011 The media – “feral beast” or furry friend?

Tim Diggle, Head of Fundraising, Leicester Hospitals Charity

Fundraising MIG – Joint Deputy Chair

Alicia Custis, Head of Communications, Christie’s NHS Foundation Trust

Jude Habib, Director, Soundelivery

MIG 19/10/2011 Legacies – where there’s a Will there’s a way

Andrew Monk, Director of Fundraising & Marketing, Above & Beyond Charities

Rob Cope, Director of Remember a Charity

Helen Hoare, Head of Legacy Administration & Probate at Age UK and Chair of the Institute of Legacy Management

Richard Hick, Head of Legacies, Great Ormond Street Hospital Children’s Charity

MIG 30/03/2011 “Deal or no deal” - Finding and working with celebrities and a look at some of the pros and cons

Chris Burghes, Chief Executive, The Royal Free Charity

Peter Dalton CFRE, Director of Fundraising, Addenbrooke’s Charitable Trust

Alicia Custis, Head of Communications, The Christie NHS Foundation Trust

MIG 30/03/2011 Benchmarking - Is it good for you?

Andrew Monk, Director of Fundraising & Marketing, Above and Beyond Charities

MIG 30/03/2011 Is your website doing what it should?

Rachel Beer, Partner, Beautiful World (UK) Ltd

MIG 01/12/2010 What does your brand say about you? 

Roger Lawson, Strategy and Planning Director, The Good Agency       

MIG 01/12/2010 Mailing Patient Databases – What you need to know now

Jane Ferguson, Director of Fundraising, King’s College Hospital Charity

Kenneth Mulle, Partner, Withers LLP

MIG 01/12/2010 Engaging with your clinicians and Board 

Tim Johnson, Executive Director, Great Ormond Street Hospital Children’s Charity

MIG 01/12/2010 Panel (to include)

Dr Neil  Shah, Paediatric Gastroenterologist, Great Ormond Street Hospital

Tim Diggle, Head of Fundraising, Leicester Hospitals Charity  
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MIG 13/05/2010 Key aims of the MIG

Jane Ferguson, Director of Fundraising, Kings College Hospital Charity

MIG 13/05/2010 The case for investing in fundraising development for small, medium and large NHS Charities

Peter Dalton CFRE FFIA,  Director of Fundraising, Addenbrooke’s Charitable Trust  

Andrew Monk, Director of Fundraising, Above & Beyond Charities for University Hospital Bristol

Mike Bayliss,  Director of Fundratios, Centre for Interfirm Comparisons

MIG 13/05/2010 Benchmarking – setting realistic goals and the road map for improved performance

Andrew Monk, Director of Fundraising, Above & Beyond Charities for University Hospital Bristol

Mike Bayliss,  Director of Fundratios, Centre for Interfirm Comparisons
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